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FROM THE MANAGER

easons greetings to our readers! It’s that time

of the year again when the twinkling lights,

happy cheers and sounds of Christmas carols
put us in the holiday spirit. Jabi Lake Mall is pleased
to present you with the second edition of The Jabi
Lake Mall Journal, our quarterly magazine designed
to showcase the spectacular brands we have under
our roof. In this issue, the focus is holiday oriented
which promises to be entertaining and informative -
showcasing the best of what to do, what to shop and
where to eat in store. You'll find topics of interest
covering lifestyle and culture, and insights into the
distinctive shopping experience which all our visi-
tors enjoy at Jabi Lake Mall.

Personally, this is my favourite time of the year be-
cause, really, who doesn’t like to be merry? And as
we draw towards the end of 2019, I cannot help but
reflect on what a wonderful year it has been here at
Jabi Lake Mall, with many moments of note for the
company: the release of our new Journal, the instal-
lation of the solar panels as we committed to going
green and the hosting of the first ever Virtual Real-
ity Museum that brought to life Nigeria’s independ-
ence history, to name but a few highlights. I would
like to take this opportunity to sincerely thank our
loyal shoppers for patronizing us tirelessly for the
past 5 years and also welcome new visitors to “Join
our Circle” at Jabi Lake Mall. Special thanks also
goes to all our staff at the centre, who have worked
diligently throughout the year to provide nothing
short of quality service to our customers - a feat we
take much pride in and are always working on to im-
prove. As we step into 2020, I wish you all a Happy
Holidays and a very prosperous New Year. [ hope the
festive season brings you much joy.

Lucas Omotosho
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JABI LAKE MALL

ABOUT
JABI LAKE MALL

Opened in 2015, the double
level mall features contemporary
architecture, with vibrant colour
and pattern concepts throughout.

Restaurants, cafes and fast food
outlets surrounds a stunning
triple height promotion court

with a feature staircase.

VISIT US

Jabi District, Bala Sokoto Way,
Jabi, Abuja, Nigeria

CONTACTUS

+234 (0) 809 7618 000
+234 (0) 806 420 2331
info@jabilakemall.com
@JabiLakeMallNigeria
W @JabiLakeMallNig
O @JabiLakeMall

www.jabilakemall.com

If you are a photographer, writer or illustrator
- or if you think you have a business or story
we should be featuring - please contact us
using any of the above.
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his festive season, Pandora wants you to show every woman that you know her, with beautiful hand-finished jewellery. One of the
world’s three largest jewelry brands present in more than 100 countries across six continents, this year it celebrates 5 years in Nigeria.
Pandora designs, manufactures and markets hand-finished and contemporary jewellery made from high-quality materials at affordable
prices. Created with mixing, stacking and layering in mind, the coordinating styles and matching pieces of Timeless Elegance and Pandora

Celestial are perfect for meaningful Christmas gifting.

The collectible charm bracelet is Pandora’s cornerstone product. It is complemented by a growing range of other collections consistent with

their core values of affordable and collectible jewelry; constantly keeping it fresh by creating new innovative ways to wear your favourite
charms like the Pandora Moments O Pendant and the new bold Pins which you can mix, match and mismatch mini dangle charms in this

brooch style.

Celebrate the holiday season by giving Christmas jewelry gifts filled with brilliant sparkles. Pandora earrings, necklaces, rings,
charms and bracelets make the best Christmas jewelry gifts for you and your loved ones.

Pandora Store is located at Shop L21 in Jabi Lake Mall.

M . . . . . .
—: l ® For more information on latest collections visit their website

www.pandora.net/en-ng

UNFORGETTABLE MOMENTS




“My work consists of various functions such as styling, image building, luxury PR and
strategic planning. In the past I have worked for several high profile publications and
brands such as Tom Ford London, Christian Dior London, Elle Magazine UK, Glamour
Magazine South Africa, and Bellanaija as a guest contributor amongst others. As a brand
consultant my job requires the building of individual’s personal brands and equipping
them with the necessary strategies to achieve their long term styling goals.

I also run an ecommerce business called The Outlet by Styletrailer, which is a one stop
hub for those looking to build their image. Our pieces are timeless and unique.”

MAYA WEARS:
Jumpsuit by
MANGO, Sun-
glasses by DOLCE
& GABBANA
from HOUSE OF
LUNETTES Store,
Jewellery by
MANGO, Clutch
Bag by MANGO.

DAYTIME LOOKS

Standout Prints & Laid-Back Flair

KUYET WEARS:
Shirt and Trou-
sers by CELIO,
Hat by MINISO,
Belt by T.T DALK,
Wristwatch by
FOSSIL from
MAYBRANDS
Store.
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EVENING LOOKS

Glitz, Glam & Flattering Fits

KUYET WEARS:
Suit by TM LEWIN,
Shirt by TM LEWIN,
Shoes by ENNZO,
Wristwatch by
FOSSIL from MAY-

BRANDS Store.

MAYA
WEARS: Dress
from MON-
DO Store,
Jewellery by
PANDORA,
Shoes by
GUCCI from

S P LUXURY

Photographer JACOB DAKSHAK Models KUYET BAMAI, MAYA EKAH

Makeup Artist @gambinifaces for MAC COSMETICS Location JABI LAKE MALL Furniture VENTO

SHOPPING
LIST

Recreate the looks us-
ing the pieces below!

Slim Cotton Shirt.
Available at CELIO

Wristwatch by FOSSIL.
Available at MAYBRANDS.

Heart Clasp Bracelet.
Available at PANDORA.

Croc Effect Bag.
Available at MANGO.

7
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GETTING
TOKNOW

Introducing the faces behind our most
popular brands instore

Family entertainment centre MAXTIVITY was founded by
friends of 20 years, Mope Abudu and Kemi Osinibi, as a
response to the lack of varied entertainment services
available to children in Nigeria. Today MAXTIVITY
provides interactive entertainment concepts
for families comparable to anywhere in the world, with a
unique variety of indoor and outdoor games.

Here, CEO of MandK activity, Kemi Osinbi shares more
about the vision behind the brand and a sneak peek
of their plans for the holiday season.

What inspired you to start up the MAXTIVITY Family Entertainment What is the most popular activity you have at MAXTIVITY?

Centre? I would say the Bumper Cars & Trampolines. However, Birthday Parties

MAXTIVITY was inspired by a dearth of entertainment places for fam- are KING!

ilies after returning to Nigeria from the UK in 2009. I have five children

ranging from 6 - 22 years old. We could not find a place where we could all Any favourite games that you enjoy together with your family?

have fun, laugh and play together as was the standard in the UK. We be- Trampolines and Virtual Reality - Fitness and Horror! What a unique

gan our feasibility study in 2013, and our first center launched December combination....that’'s MAXTIVITY. Where FUN meets FAMILY!

2016 in Jabi Lake Mall, Abuja. We opened our second location in Circle

Mall, Lekki, Lagos in 2017. We plan to have three new locations in the Do you offer anything curated to entertain larger groups?

next three years. Birthday packages for celebrations - we can accommodate up to 70 peo-
ple. As well as, school excursion packages - we have entertained almost

Describe the brand. What does MAXTIVITY stand for? 3000 school children in the last two years.

MAXTIVITY stands for MAXIMUM ACTIVITY! We offer a VARIETY

of attractions for families with kids and teens looking for a safe, thrill- What are your holiday plans at MAXTIVITY this year?

ing and convenient location to play, laugh and celebrate together, at an Xmas time is our favourite time of the year! Just to see families with

affordable price. It’s important that we value play and interaction as in- happy, smiley faces! We will of course have our Santa’s Grotto with great

tegral to family life and our core pillars are FAMILY, ATTRACTIONS & prizes, in conjunction with Jabi Lake Mall. We also plan to showcase

QUALITY. new machines to provide new thrills. We are planning a Xmas Day for all
our loyalty card customers, giving them a free day! We will be giving out

Who is your demographic? more information closer to the time.

Families with kids & teens, young adults and schools.

INTERVIEW WITH A SHOPPER

A regular shopper at the mall, Princess Soso Daniel Kalio Buzugbe, shares some thoughts
on her favourite experiences at the mall.

Why do you choose to shop at Jabi Lake Mall? It is set in such a lovely and serene location.
The shops and the ambience! It is my go-to place, an- ) )
ytime I am in Abuja. A one-stop-mall for everything. A How do you spend your Christmas holidays?

Always as a family regardless of what the activity is. Christ-
mas is a time you spend with loved ones, unplug from work,
set New Year resolutions and catch your soul back in God’s

place to let your hair down.

What is your favourite store at Jabi Lake Mall?

word!
I love African prints and there are many stores that stock
African print fabrics as well as ready—‘.co-wea'r outﬁ.ts, o} What gifts will get your family this year?
I always check them out to find beautiful unique pieces. Christmas cakes to clothing, perfumes and what have you.
Anything that tickles my fancy!
What’s been your most memorable experience with us? =]

I recall my husband taking me to the mall when it first opened.




CLINIQUE DRAMATICALLY
DIFFERENT CUSTOM BLEND
HYDRATOR

A first-of-its-kind custom-blend hydrator that
hydrates and treats most skin concern. Com-
bines a hydration base of Dramatically Dif-
ferent™ Hydrating Jelly with Active Cartridge
Concentrate for Uneven Skin Tone. Something
special for skincare aficionados.
Available now at CLINIQUE.

BELVEDERE X LAOLU VODKA

Belvedere Vodka, the original super premium
vodka, has partnered with Brooklyn-based Ni-
gerian-born performance and visual artist Laolu
Senbanjo, to produce a striking limited edition
bottle that visually brings to life Senbanjo’s in-
terpretation of the nuance and character of the
Belvedere liquid. A collectible for art lovers and
culture vultures. Available at SHOPRITE.

PENGUIN PLUSH TOY

A toy that has been popular with kids and adults

alike, the Penguin Plush Toy is the cutest com-

panion to cuddle both day and night for comfort
and security. Now available at the MINISO store.

JIM

AMOUAGE JUBILATION
XXV MAN

A regal fragrance created for those carrying the

essence of philosophy and sophistication across

all eras and cultures, this is the perfect gift for

the enigmatic man. Available at CASCADES
LUXURY PERFUMES store.

THE

HOLIDAY
EDIT

The Jabi Lake Mall team share
their favourite new and exciting
pieces for the holiday season

LINDT SWISS LUXURY
CHOCOLATES

Nothing says Christmas quite like Lindt Swiss

Chocolates. Good for sharing, even better when

snacking solo - an ideal present for all chocolate
lovers. Available at SHOPRITE.

SAMSUNG GALAXY SI10E

Advertised as having the power of a computer in

your pocket, the newest phone from SAMSUNG

boasts cinematic a 6.8” Infinity-O Display, inno-

vative S Pen, along with their fastest processor

yet. Their best mobile technology so far! Availa-
ble to purchase from the SAMSUNG Store.

PLAYSTATION 4 AND VR
BUNDLE

From the moment you slip on PlayStation VR,
the new Virtual Reality system for PlayStation 4,
you’ll experience games in an entirely new way.
PlayStation has always delivered experiences be-
yond our imagination, and that heritage takes
a leap forward with PS VR. Now, you can step
beyond the screen and climb into the game. Rec-
ommended for ages 16 years and over.
Available at VSHOP.

9

YVES ROCHER BEAUTY
ADVENT CALENDAR

Discover the Beauty Advent Calendar by Yves
Rocher with its 24 surprises hidden in adorable
modular, reusable and recyclable boxes. Fra-
grances, body care, face care, makeup: every day
a little surprise to patiently wait until December
25th. A fun treat for yourself or your loved ones.
Available at the YVES ROCHER Store.
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TRAVELINNOVATION

hop in and out of taxis from the start

of our day in the mornings either head-
ing to work five days a week or shuttling
between errands on weekends, the use of
public transport in Nigeria can be a tire-
some burden, expensive and not to men-
tion the safety concerns. Yet in 2014, the
taxi hailing company, UBER launched in Ni-
geria bringing the international concept of
a travel technology platform to two major
cities within the country: Lagos and Abuja.

For those of us who regularly have to

The spirit behind UBER is straightforward. It
was the simple idea of “how can you push a
button and hail a taxi ride?” put forward by

two founders in Paris 2019, that developed
into a global success, forever changing the
way people around the world are commut-
ing and travelling through the use of mobile
technology.

The innovative UBER App has eliminated all
those previous concerns for the time it saves
and the simplicity of its service. The app con-
nects riders and drivers through GPS and
alerts the closest driver to the pickup request.
All transactions for services rendered are ac-
quired through the app, so you don’t have
to go through the trouble of haggling with
your driver. A fast and easy way to arrange
transportation from one location to the next.

SAFETY PROCEDURES

And for those of us that are looking to travel
over the coming holiday season, whether na-
tionally or internationally, gone are the days
when you would worry about the stress of
arranging airport pickups, especially in coun-
tries where you might experience a language
barrier. UBER has gone to great lengths to
maintain safer experiences during customer
travels, ensuring that they perform thorough
background checks on every potential driver
before they’re allowed to accept ride requests
through the app. As such, when you request a
ride with UBER abroad, you can rest assured
that the driver has been verified by the com-
pany, wherever you are. This also applies to

10



their vehicle, which must pass an independ-
ent annual inspection to ensure they are safe
to drive.

Furthermore, one of the best things about
using UBER abroad is that you can use the
same app to request a ride in over 600 cities
where UBER has a presence. This means you
don’t have to ring up a local service or down-
load a different app to get where you need to
be. Just do what you always do on the UBER
app, and you’ll soon be on your way without
too much thought or planning.

GROUP TRAVEL

Since the arrival of UBER six years ago,
many new features have been introduced to
help you organise stress-free and convenient
transport during any of your travels, includ-
ing the options of booking an UBERXL, which
is perfect for a large family or groups trav-
elling together. Offering affordable rides in
vans and SUVs for groups of up to 6 people or
more space to those who have extra luggage
to carry with them. You can also ride in style
using the Lux option that features stylish,
luxury high-end cars for special occasions
and moments when you want to splurge and
celebrate on your holiday.

TAXI SHARING

Many taxi services are offering ride sharing
apps as well, but they are not as widespread
worldwide or as efficient as UBER. The UBER-
Pool feature matches your travel request with
riders heading in the same direction for you,
so you can share the cost of the ride with
others. Also, by having less cars on the road,
using the Pool option means you are doing
your part for the environment and reducing
pollution and the amounts of carbon dioxide
being released into the air.

When you order your Pool trip on the app,
you will be directed to a nearby pick-up point

JIM

“One of the best things about using UBER abroad is that you can use the same-

app to request a ride in over 600 cities where UBER has a presence.”

where you can meet your drive after a short
walk, of no more than 250 meters or 4 min-
utes. Along your route, your driver may pick
up other riders to fill up any spare seats in
the car, but you also have the option of rid-
ing Pool with a friend (however, for any more
than 2 passengers, we recommend travelling
by UBERX or UBERXL).

BOAT RIDES

In Nigeria, UBER is expanding their services
to include boat rides in Lagos. “This initia-
tive is aimed at providing commuters with an
easy and affordable way to get in and out of

city’s business districts,” UBER said in a state-
ment. Perfect for commuters seeking to avoid
the megacity’s notoriously congested roads
or those on staycation in the city, looking for
a weekend cruise through the waterways of
Lagos. Currently, this feature is being tested
out as four trips a day, carrying up to 35 peo-
ple per boat during the pilot phase. However,
with its success, there will be further expan-
sion plans available to even more travellers.

Note: The availability of certain features will vary
by region. You can visit the UBER Customer Ser-
vice Office at Jabi Lake Mall for further enquiries.

There are a

Their main

reported

65

The number of countries where
Uber offers services which
amounts to over 600 cities.

14

million

market is US
: based.

million : é%]'jég :
| million |

= 39
§ million §

The number of Uber trips that
take place each day of the year.

The amount of money the tipping
service earned drivers in Uber’s

first year.

is the number
: of usersas of
i March 2018. :

Uber drivers
worldwide.

Worldwide, there have been over
10 billion trips completed.

1



We speak to Radjendran
Tirounavooucarasso,
Managing Director of
Cilantro about the history
of the restaurant and the
secrets to their appetite
whetting menu.

JLM: Give us a brief history of Cilantro Restau-
rant.

Radjendran: Cilantro was established in Febru-
ary 2011 at Tahir Guest Palace in Kano and now
we have another one in Maitama, Abuja. We do
also have other restaurant brands like Jalsa, Cor-
ner Grill, The Vue, Pondicheri and Bombay to
Beirut.

JLM: What does the Cilantro brand stand for?

Radjendran: We have kept things simple and
pure at Cilantro. Consistently serving great food
at affordable pricing with friendly staff and a
comfortable atmosphere. We will always be sen-
sitive, flexible and alert to our guests needs, aim-
ing to make our customers our friends for life.

JLM: Tells us why Jabi Lake Mall was chosen as
a business location for Cilantro.

Radjendran: In Abuja, Jabi Lake Mall is the most
happening place with a wonderful outdoor food
boardwalk facing the lake. It was a natural choice
for us to be a part of the evolving boardwalk at
the mall.

JLM: What inspired you to go into the restaurant
business?

Rajendran: Basically, I am a Pharmacist with
a Post Graduate Degree in Management. I had
spent the last two decades in Pharmaceutical
Marketing and Product Development. The only
knowledge of the restaurant business I had was
being a regular visitor to most of the restaurants
in Nigeria. However there was always a passion
in me towards starting a restaurant. In a flash I
decided to start a restaurant, partnered with my
friends and thus we are into the food business

today.

JLM: What’s the favourite/popular item selling
on Cilantro’s menu?

Rajendran: There are many. To name a few, in
Appetizers - Chicken 65, Hot Garlic Jumbo
Prawns, In Grills - Assorted Non-Veg Platter,
Fish Tikka, in Curries - Butter Chicken and
Goan Fish Curry.

JLM: Service is key. How does Cilantro motivate
their staff to keep a constant customer service
ethic?

Rajendran: Training and more training. Our ser-
vice staff undergo continuous training to take
care of our esteemed customers. All the staff
are trained on Safety, Sanitation, Personal Hy-
giene and Customer Handling. We do give better
growth prospects to all our staff to enable them
climb the organizational ladder based on their
performance.

JLM: Do you have any other plans you would like
to tell us about?

Rajendran: We are opening Cilantro Lake View
in Jabi Lake Mall this November and Cilantro
Lagos in Victoria Island, Lagos by January 2020
and work is in progress at both locations. We are
also working on a rooftop restaurant Bombay to
Beirut (B2B) in Abuja. We can assure you that we
will be in the forefront in changing the way res-
taurants operate in Nigeria.

JLM: What other countries do you have restau-
rants?

Rajendran: At present we operate only in Nige-
ria. But we are looking to open restaurants in
Nairobi, Kenya and Accra, Ghana in the future.

JLM: What is the secret of making everything so
delicious?

Rajendran: Restaurants can be operated more
as a passion, than a business. You have to find
more time to give personal attention and care to
customers. We are glad our guests like Cilantro
food. We do put all our efforts towards the qual-
ity of our dishes.

C‘ E*fc

Inspired Indian Food
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Celebrity Mixologist

Berg Robert Baboyan is Diageo
Nigeria’s Celebrity Brand Mixologist.
An easy going and chatty personality,
Berg lives for those magical moments
when he has the opportunity to edu-

cate and mix cocktails for people.

In his words - “what happens behind
the bar is magical to me. Interacting
with people, making cocktails and see-
ing the smiles and happiness on people
after each sip is what I live for. It’s a
unique experience, awakening them to
a different world where they build new
memories, experience love, culture,
passion and emotions in a glass.”

You can catch him at some of the in-
teresting pubs and bars in Lagos over
the weekend, having drinks with his
friends - dressed up in sweatpants and
oversized shirts - or sneaker shopping.

Feel like something different this holiday? Try this Almond Scotch-Cream cocktail rec-

ipe with our Singleton Single Malt Scotch Whisky with its bold and spicy bodied char-

acter, it’s sure to top off any evening. Berg says, “It has a balance of sweetness and spicy
profile which makes it the perfect base for adding indulgent flavours”.

ALMOND SCOTCH CREAM COCKTAIL

A festive twist on the cocktail to keep it unique for the holidays.

INGREDIENTS:

+ 2 Scoops Vanilla Bean Ice-cream

« 25ml The Singleton Single Malt
Scotch Whisky 12 Years

+ 25ml Amaretto Liqueur

+ 15ml Freshly Brewed Espresso

+ Scottish Shortbread

« Fresh Mint

EQUIPMENT:
* Spoon

«  Whisky Glass
+ Mixing Bowl

1 We start of by adding all liquid measured contents into a mixing bowl or cup any
*  works, then a gentle stir to equally balance and marry the liquids together.

2 Pour the mixed liquid into a pre-chilled Whisky Glass from your home freezer,
) make sure it’s nicely frosted.

3. Top it up with 2 healthy Scoops of Vanilla Bean Ice-Cream
and garnish that beauty with crushed Scottish shortbread,
mint sprig and a spoon to scoop up every bite of this alco-
holic holiday dessert.

14
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FILMLISTINGS

What to watch this Christmas at (’ Cinemas

silverbird

Emilia Clarke

Henry Golding

.+ Last
Christimas

Last Christmas

Romantic Comedy

A young woman named Kate, who has been
continuously unlucky, accepts a job as a
department store elf during the Christmas
holidays. When Kate meets Tom on the job,
her life takes an unexpected turn.

Musical Fantasy

From Academy Award winner Tom Hoop-
er, director of Les Misérables and The King’s
Speech. Based on the legendary Andrew Lloyd
Webber musical.

JOHNSON BLACK HART GILLAN
TTiMAND

3

Jumanji: The Next Level

Adventure Comedy

The four players brave the jungle, desert,
mountains and dangerous animals to save the
fantastical video game world of Jumanji.

Charlies Angels

Action Comedy

Three women, detectives with a mysterious
boss, retrieve stolen voice-ID software, using
martial arts, tech skills, and sex appeal.

THE RISE OF SKYWALKER

Star Wars: The Rise of
Skywalker

Action

The surviving Resistance faces the First Or-
der once more as Rey, Finn and Poe Dameron’s
journey continues. With the power and knowl-
edge of generations behind them, the final bat-
tle commences.

NOVEMBER 16 mv e

The Good Liar

Adventure Comedy

Career con man Roy sets his sights on his latest
mark: recently widowed Betty, worth millions.
And he means to take it all. But as the two draw
closer, what should have been another simple
swindle takes on the ultimate stakes.

15



BOOKCLUB

Highlighting some of the exciting book releases for children and teenagers from this year, we’ve compiled
a short list of suggested must-reads for the holiday season that we’re sure your kids will love. Selected titles

available at The Readers are Leaders Store.

The Extraordinary Life of

Malala Yousafzai

Hiba Noor Khan
7 years +

Malala is known across the world for
her bravery, resilience and hope in
the face of terrifying adversity. From
playing in the Swat Valley in Pakistan
to making speeches at the United Na-
tions, she has become an inspiration
for people fighting for justice. Discov-
er what it took for one incredible girl
to become the voice of so many, in this
beautifully illustrated book that brings
Malala’s extraordinary story to life.

Sulwe
Lupita Nyong’o
4 years +

Sulwe has skin the color of midnight.
She is darker than everyone in her fam-
ily. She is darker than anyone in her
school. Sulwe just wants to be beau-
tiful and bright, like her mother and
sister. Then a magical journey in the
night sky opens her eyes and changes
everything. A powerful, moving pic-
ture book from Academy Award-win-
ning actress Lupita Nyong’o about col-
orism, self-esteem, and learning that
true beauty comes from within.

Nought Forever
Malorie Blackman
12 years +

A powerful new Noughts & Crosses story
from Malorie Blackman, written for World
Book Day 2019. Nought Forever picks up
the story of Dan from Double Cross who is
now on the run from a ruthless gang who
want to kill him. Eva just wants to be left
alone to mourn her daughter. But when
a badly wounded Dan crosses her path,
she’s compelled to help. Both have rea-
sons to fear the other. But they are con-
nected too, and before the night is over,
Eva will be forced to choose: betray Dan,
or protect him — whatever the cost.

THE EXTRAORDINARY LIFE OF
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TESTAMENTS

8y th author of THE HANDMAID'S TALE

|7 (GODDESSE 5

Great Goddesses: Life Lessons

from Myths and Monsters
Nikita Gill
12 years +

Wonder at Medusa’s potent venom, Circe’s
fierce sorcery and Athena rising up over
Olympus, as Nikita Gill majestically explores
the untold stories of the life bringers, warri-
ors, creators, survivors and destroyers that
shook the world - the great Greek Goddesses.

The Boy at the Back of the

Class
Onjali Q. Rauf
9 years +

Told with heart and humour, The Boy at
the Back of the Class is a child’s perspec-
tive on the refugee crisis, highlighting
the importance of friendship and kind-
ness in a world that doesn’t always make
sense.

The Testaments

Margaret Atwood
15 years +

Margaret Atwood’s dystopian mas-
terpiece, The Handmaid’s Tale, is
a modern classic. Now she brings
the iconic story to a dramatic con-
clusion in this riveting sequel. More
than fifteen years after the events of
The Handmaid’s Tale, the theocrat-
ic regime of the Republic of Gilead
maintains its grip on power, but
there are signs it is beginning to rot
from within. At this crucial moment,
the lives of three radically different
women converge, with potentially
explosive results.
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PUZZLES

CROSSWORD

ACROSS DOWN

1. Christmas ballet; tool used for open- 1. Born, french (3)
ing nuts (10)

2. Tall plant (4)
6. The day before Christmas (3)

3. Cook a turkey (5)
7. A gift from the Three Wise Men (4)

4. Pretzel shapes (5)

8. ‘Let It Go’ singer in Frozen (4)
5. Reindeer with red nose (6)

11. Christmas tree decoration (6)

9. Help, assist (3)
13. Santa’s helper, old form (4)

10. Time of the year; autumn, say (6)
15. Perform an action (2)

12. Chewy, almondy candy (6)
17. Item of cutlery (5)

14. Smiley face in text messages (5)
18. Bearded farm animal (4)

16. Baked dessert (4)
19. Plays about the birth of Jesus (10)

aeD 91 tfowrg *pT JLINON ‘7T UOSEa§ 0T PIV "6 JIOPMY 'S SIOUY P ISLOY '€ 321, °7 32N T NMOA

SANIATEN ‘61 180D "81 U00dS *£] O "ST AAJ'ET [PSUL “TT BS[F "8 P[0D "Z 2AF 9 1PRINAN T :SSOYDY
SYAMSNY

WORDSEARCH

9 CHRISTMAS WORDS TO FIND, HOW MANY CAN

YOU SPOT?
CAROL CHRISTMAS HOLLY
MERRY PRESENTS SANTA
STAR TREE WREATH

SUDOKU

4 8 | 2|6 7|1
8 9

6 9 4 | 3

8 1 2 3

3 9

7 9 4 1

2 4 519
7 3

1 3|181|9 6 | 2
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SOCIAL REEL

Remembering the season’s best events and highlights

Hennessy

Fo. b |

HOUSE OF LUNETTES

The House of Lunettes Store Launch
party was organised by its CEO -
Akin Olaoye. The event featured live
performances by artists Iyanya and
[ceprince Zamani.

Hosted by Sir Uti

Ed ~L g
Music policy by celebrity D] Jimmy “*‘ﬁ

Jatt, the MC for the event was
Real MC Fish. House of Lunettes’s
brand ambassador Regina Daniels

was in attendance.
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JOHNNIE WALKER

Johnnie Walker’s White Walker
Whiskey hosts Game of Thrones Final
{ Episode viewing party with DSTV at the
Silverbird Cinema in Jabi Lake Mall.

HITE WALKER

BY JOHNNIE WALKER

HOUSE OF LUNETTES PHOTOGRAPHY by George Okoro @georgeokoro
JOHNNIE WALKER PHOTOGRAPHY by Dante Sijuade @dantesvisions
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OUTREACH

HI0YEARSTOOMANY

HOLDING ON
EXHIBITION
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An Immersive Experience of
Internal Displacement - 10 years
of crisis in North-East Nigeria.
A virtual reality exhibition or-
ganized by the United Nations

#10YearsTooMany.

he International Organiza-

tion for Migration (IOM) sup-

ports humane and orderly mi-
gration in Nigeria and around the
world. IOM - UN Migration Agen-
cy has worked in the West African
country since 2002.

In 2018, 16,672 individuals received
livelihood assistance from IOM.
They continue to impact the lives
of internally displaced persons and
communities affected by the crisis
that started 10 years ago in north-
east Nigeria. #10YearsTooMany.

In 2019 alone, more than 130,000
people have been displaced in Ad-
amawa, Borno and Yobe States.
These thousands of stories often re-
main untold. In order to draw people
closer to these testimonies, we must
explore new ways of storytelling.
Using virtual reality technology, the
Holding On exhibition transports
viewers into the homes and commu-
nities of internally displaced Nigeri-
ans who share the evocative stories
of their displacement and the signif-
icance of the single possession they
are Holding On to. These items - a
t-shirt, a photograph - are the physi-
cal representations of the world they
have lost. For many, they embody the
promise of return.

To find out more:
https://news.un.org/en/story/2019/08/1043581




THE MAP

A stress-free guide to getting around the mall

- BOOKS & TOYS FOOD & BEVERAGES - SPECIALTY

CONVENIENCE & SERVICES m HEALTH & BEAUTY TIMEPIECES, JEWELRY & OPTICAL
ENTERTAINMENT HOME - SUPERMARKET
FASHION & ACCESSORIES - IT & GADGETS I oiscount store

STORAGE

FIRST FLOOR STORES:

U1 Vento U1l Babe 4 Life

u2 Grey Velvet u1l2 Luchiess Creations

\“‘”

U3A Samsung MGS u13 Yves Rocher

u4/5 V-Shop ui4 Novesa London

U3A Sapphire Scents ul4a Esteem Eye Clinic

u7 D’ Lamar Fashion Zone u14s Ocassions and Events

us O Phyls Ethnic u14c 10 Secondz

u9 LU-LU u14D Grab and Go

ulo Sir-P u1is Vacant

ule S Two Emmett London U23A Bruno's Place U32A  Ancient Flavours

u1z Vacant u24 Silverbirds Cinemas u33 Sumptous Meals

uis Touch of Michelles U24A Mareh Atelier U33A  Pappa Roti

uie T.T. Dalk U25/26 Vacant u34 Ancient Flavours

u20 Makari D Suisse u27 Uber u3s Hong Xing

u21 Skechers U28/29 Louis Valentino U35A As e Dey Hot

U21A Storage U29A Louis Valentino U35B  Prixair Buka

u21s Storage U30/31 Essenza U35C  Donut Factory

U22/23 Vacant u32 L'occitane u3lé Burger Meal
U3ze Maison OUD u3sz7 House of Lunnettes

U38/39/40 Mango

u41 Vacant KIOSK  Mobile Outfiters

u42 Windsor Real Estate KIOSK  SMILE Telecomms

u43 ONNO KIOSK 9 Mobile

U44/45 Miniso KIOSK Ovis Massage

u4é Xavier
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- BOOKS & TOYS FOOD & BEVERAGES - SPECIALTY

CONVENIENCE & SERVICES HEALTH & BEAUTY TIMEPIECES, JEWELRY & OPTICAL

FASHION & ACCESSORIES DISCOUNT STORE

ENTERTAINMENT HOME - SUPERMARKET
B e =

STORAGE

GROUND FLOOR STORES:

L2 Vacant L13 Vlisco

L3 Mooba L14 Shiwot

L4 ATM Gallery L15 Samsung Mobile

L5 Coccodrillo L16 Mondo

L6 Shoprite Lz Eternal Furnitures

L7 Nett Pharmacy Lis GNC

L8-9 Jiu Hua Li19 Samsonite

L10 Woodin L19A Clinique

L11 Diva House L19B Harmony

L19C Cascades Luxury L23 CasaBella Game

L20 Watch Gallery L24 T.M Lewin L33 Maxtivity KIOSK  NIKON

L20A Swatch L25 Gene Bendi L34 Vacant KIOSK  KRYOLAN

L20B MAC Cosmetics L26 SP Luxury L34A Yobella kids zone  KIOSK ~ Maybelline
L20C Turkwin L27 Vacant L34B Vacant KIOSK  Readers R Leaders
L21 Pandora L28 PEP L35 Kilimanjaro KIOSK VIP

L21A House of Tara L29 PEP L35A Ice Cream Bar KIOSK Petals and More
L21B Havaianas L29A PEP L36 Levi's KIOSK Frost Cakes
L22 Cath and Reina L30 NIKE L37 Ennzo KIOSK  Juice and More
L38 Sholly Optical L48 Time Keepers L56 Fresh Dew

L39 Celio L49 Health Plus L56A Vacant

L40 Maybrands L50 Opticka Vision L57 Cilantro

L41 Studio 24 L51 Zachs L57A Johnny Rockets

L42A Creamy Planet L52 Vacant L58 Domino’s | Coldstone

L44 Pinkberry L52A Siegner Sabithos L58B Da Chimmey

L45 Wax and Wicks L53 Prize D Studio L59 Vacant

L46 Office Everything L54 Ruff N Tumble L60 Argungu

L47 Vento L55 Vacant L61 Centre Management Center
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VENTO

FURNITURE

JABI LAKE MALL JABI LAKE MALL IKEJA CITY MALL $IvIGIo)in
Shop 147 Abuja Shop Ul Abuja Shop 142 Lagos /ventofurniture
+234 908 144 64 18 +234 908 144 64 18 +234 908 144 64 18 www.vento.com.ng



